The Big Red Line
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The World's First Completely
Automatic Sprig Planters
And Harvesters
All One-Man Operation

New 6-Row Planter Now Available!

o 4 Cover a lot of greead fast.
MR Aveiodie in 2, 3, 4,500 6 row
models, Built on 4-row frame. 20°' spacing.
Double mlqu in one operation. Assures a
thick stand in closely spaced rows.

Fairway Special Sprig Planter
with 2" to 6" row spacing.
Desigeed especially for Callie Grass,
Alisia, Timmerly, Coast Cress
and other top-growth plantiags. Will also
lay down a carpet of Barmuda sprigs for
golf courses, highway right-of-ways, soil
conservation, ete. availadble in &4 ana
1018, widths,

The Big Red Line of Harvesters

New 42" Sprig
Harvester
with
Elevator

operators. Digs, leads and cuts
to planting length 1090-1200 bu. of clean
sprigs per he, , . up to 2000 Bu. when
equipped with Side-Loading Elevator.
Floating PTO Shaft and Shear-Pin pro-
tection, Meavy-duty construction,

New 20" Sprig
Harvester
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The popular new 20" Sprig
Marvester digs and loads 400
to 300 bu. of clean sprigs per hr. Up to
20900 bu, with side loading elevater.
Same rugged construction as larger mod-
els. Interchangeable parts.

Inquire Now for Delivery This Season
Manufactured, distributed, serviced by
Willard Duffy
BERMUDA KING CO.
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NOTEBOOK

New USDA labeling regulations
have narrowed the difference be-
tween labeled light beef and genenc
lean beef. That includes restrnictions
on labeling claims about reduced fat
percentages of light beef,

“You can't say a specific brand of
light beef is a certain percentage
leaner than a competitive light beef
product or conventionally labeled
beef,” Vantrease continues, noting

' that no standard defines normal beef.

“Now, the fat content must be on the
package."

Researchers say the premiums are
worthwhile. In Wisconsin, for exam-
ple, Kohler Farms' Lite Beef is dis-
played in meat counters side by side
with USDA Choice beef. The light

_beef attracts buyers even though it is

priced about 35% higher.
NO W widhe §
OTHER MATTERS

Purple Cow Causes Media

Frenzy

The Associated Press and United
Press International began the media
madness.

The London Daily Telegraph and
the BBC covered it, as did radio sta-
tions in New York, Philadelphia, and
other major citics all over the U.S.
ABC's Peter Jennings joined the fray
by concluding his broadcast with the
story. CNN included the news in its
Indonesian broadcast.

Just what was this newsworthy
event? The latest edict on the Middle
East conflict? News on an updated
version of the stealth bomber? No,
but here's a hint: It was code-named
“Purple Cow."

That's what two Auburn Univer-
sity professors called their Far Side-
like rescarch. Keith Cummins and
Lawrence Myers found that licorice-
scented anise oil spritzed on dairy
cows seemed to make the bovines
less aggressive while they were being
regrouped, The less stressed cows
are, the more milk they produce.

So what attracted the media like
flies to a cow patty?

“One, it was serious science with
useful results,” explains Myers,
director of Auburn’s new Institute
for Biological Detection Systems.
“And two, it’s funny. We made cows

LAND WATCH
(Actual Sales)

® Texas High Plains. 320 acres.
Small house and metal barn. Good
cotton base, Two irrigation wells.
Sold for $184,000, or $575 per
acre.

® West Tennessee. 188 acres Mis-
sissippi River bottomland. No im-
provements. Sold for $184,730, or
S983 per acre.,

® Southeast Missouri. 247 acres.
221 acres precision graded and ir-
rigated. 196 acres corn base.
40,000 bushels grain storage. Sold

for $380,000, or $1,538 per acre.
® Maryland Eastern Shore. 149
acres. 115 acres tillable. No build-
ings. Sold for $165,000, or $1,107
per acre.

® Southwest Georgia. 941 acres.
900 acres cropland. 700 acres
sprinkler irrigated. 385,000
pounds peanut quota. Sold for
$1,070,400, or $1,138 per acre.
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Just what prompted this, ummm,
unusual study? *We had a little spare
time and some cows,” Myers says.
“It was done with minimal funding,
to say the least—mostly just mileage
[costs).”

““In the first experiment, we
painted them,"” cohort Cummins ex-
plains earnestly.

Cummins, an associate professor
in the university's Department of
Animal and Dairy Science, and
Myers found that painting the Hol-
steins a nice solid black or white
caused no change in milk production.
So the researchers began tickling the
bovines' noses with anise oil.

“Our running title on this thing—
we don’t know whether the Journal
[of Dairy Science) will like it or not—
is ‘Individual Recognition in Dairy
Cattle: I've Never Seen a Purple
Cow,”"" Myers notes. “We start off
the paper with the little poem, ‘The
Purple Cow."™

For those who don't remember the

childhood ditty, it goes: “I never saw
a purple cow, / I never hope to sce
one; / But I can tell you anyhow, / I'd
rather see than be one.”

Purple paint never was used, but
the prose seemed to capture the
whimsy of the research.

“Actually, being purple wouldn’t
be a problem. But smelling different
seems to really upset cows,” Cum-
mins deadpans.

“Ours was animal experimentation
which caused absolutely no stress or
strain to the cow,"” Myers says, just
as solemnly. A brief pause, then he
adds the punch line: “Except possi-
bly embarrassment.”

All cow jokes aside, they point out
that the research really can be used
by dairy producers. But they warn
against using the “perfume’ on cows
in breeding herds. The oil seems to
block estrus behavior.

Chemical supply houses sell anise
oil for about $130 a liter, which can
be diluted to about 5 gallons.

What, pray tell, is next on their

research agenda? “‘We've been look-
ing at aggression in pigs,” Cummins
muses. The headline fairly writes it-
self: Perfumed Porkers Pack On
Plenty of Pounds.

NOTED AND QUOTED

® “They need a section of land in the
family, free and clear, bottomline,
Or they need a ring on the finger of
someone with a section of land, free
and clear."—Kansas State University
ag economist Barry Flinchbaugh re-
lating what he tells students on
whether they should return to the fam-
ily farm.

® “At honfe, I can hardly get my car
into the garage for all the bins and
bags that are lined up to collect
paper, brown glass, green glass, alu-
minum cans, and plastic.”—Dale A.
Miller, president and CEO of Sandoz
Crop Protection Corp., contending
that today, everybody considers him-
self an environmentalist.

BEKAERT

Next To Gaucho,

Ordinary Fencing
Just Doesn’t
Stand Up.

Nothing Else Compares With Gaucho” High Tensile Fence.
Long after standard fencing has fallen down on the job,
Gaucho will hold up. Ga Barbed Wire is twice as strong
per pound as standard barbed wire. Gaucho Field Fence line
wires are 30% strenger than standard. Both outlast standard
fencing because they are galvanized with 2'; times more zinc.

The Hardest Worker Around Is Easy To Work With.
Gaucho is also extra light. Gaucho Barbed Wire weighs about
half as much as standard barbed wire; and Gaucho Field
Fence is almost 35% lighter than standard. So both go up
with less time and labor.

A Longer-lasting Gaucho Fence Won't Take Your Last Cent.
Even though it outperforms standard fencing, Gaucho costs
less, And new sizes of wider-spaced, lighter-weight, lower-
priced Gaucho Stockman Special Fieid Fence mean even

b b

Take a stand for durability, strength and economy no one can
match. Ask your dealer for Gaucho.

Bekaert Corporation

1395 South Marietta Parkway
Building 500, Suite 100
Marietta, Georgia 30067
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